
ABOUT ME 

 

Living and working in four countries over the last ten years has given me a wealth of experience 

as an art director, project manager and graphic designer. My in depth knowledge in various 

business fields includes advertising, branding and marketing concepts, graphic design, web and 

multimedia design, programming, database modeling and media production. 

 

I have integrated my analytical and strategic thinking skills into a fascination with turning 

insoluble problems into successful solutions. My lifestyle is healthy and energetic which creates 

a charismatic, calm and courageous nature, enabling me to manage any unusual situations with 

professionalism. 

 

My motivation and leadership skills ensure a continuing progression of your project. A high 

degree of efficiency, communication skills and a convincing personality helps to convey and 

support my concepts when meeting with all people associated with the project including 

clients. I look forward to applying all my skills and knowledge into your product’s success. 

 

HOMEPAGE 

 

Brand to development is the ability to create an emotionally satisfying bond between a product 

and the consumer.  It is a carefully structured effort to build lasting value by delighting 

customers.  To this end, we have developed the following five disciplines in order to create a 

competitive advantage for your company. 

 

FIVE DISCIPLINES 

 

1. Brand market analysis 

Branding is a road that leads to consumer awareness and loyalty.  “Without knowing where you 

want to go, it doesn’t matter which direction you go because you will never reach your 

destination.” (We need attribution for this quote) Identifying the product market and the 

obstacles between the brand and the consumer are paramount to a successful branding 

campaign. 

Each campaign must begin with the same three questions: 

• Toward what industry or consumer is the product aimed? 

• Who are my competitors and what is their experience in the product field? 



• What are they doing to brand their product and how well does that appear to be 

working? 

It is imperative to fully understand the current market in order to achieve a positive branding 

campaign. From my perspective, most clients fail to understand the marketplace or lose focus 

by concentrating their efforts on future scenarios of where the brand will be, can be or should 

be situated.  To move forward you need to understand where your product and consumer are 

now! 

2. Brand Visions or Strategy 

Brand strategy is all about being different.  In order to be a leader in the marketplace, it is 

necessary to find the market space.  Identify the segment of your market that has been 

underserved and then strive to be a leader in that market space.  

Focus is extremely important in brand development. Move forward not sideways. Learn how to 

identify obstacles and go around them.  In the battle for the hearts and minds of the consumer 

a frontal attack takes 30 times more budget than a more subtle approach. Strategic planning is 

a very organized process of defining the direction and future placement of your brand. This 

type of planning process is highly successful because we: 

• Start from an allocated point and search for the easiest way to approach.  

• Build a vision for the future and create a path to achieve that vision.  

The key to formulating an effective strategy is to make sure it is actionable. It’s all about 

planning and strategy: 

• By identifying the market you will find the right market strategy.  

• By utilizing strategic planning, web site planning, print planning, advertising campaign 

planning and product design concept planning, you will create a need and a market for 

your product.  

• By creating a product design and packaging that accentuates product features.   

• By deciding which marketing approach (i.e. guerilla marketing, online marketing, PR 

etc.) best fits your budget.  

Creating implementation strategies has a lot to do with experience, knowing the market, 

setting or re-setting the focus of a company, streamlining communication and knowing how to 

radically differentiate your product from competitors’ products. The sharper you plan, the 

more successful your branding campaign will become. 



 

3. Brand Innovations 

The starting point of our market approach is to innovate your vision. Innovation starts with 

the brand name and the logo. Consumers expect new products with added value. The mission is 

to guarantee that your brand has a unique status in the marketplace that is seen to provide this 

added value.  

Our communication concepts and external partnerships, are the distinguishing features of our 

innovation. By utilizing innovative design development, your mission and vision starts to take 

effect! 

4. Brand Collaboration 

Your vision needs to be understood by all the people who will be affected by it. Collaboration 

is communication between partners, suppliers, employees and your audience. There are three 

major levels of communication: internal, consumer and business associates. Collaboration and 

communication needs to make these groups true believers of your vision. It’s all about 

seduction. Seduce your target market and make them want you. With the right ideas you can 

attract anyone to anything. If you have the heart to do it, their minds will follow.  

5. Brand validations 

It’s all about Return On Investment. Disciplines 1 - 4 are for initial brand placement in the 

marketplace. This stage is to give it value. Now the cycle starts again with research, strategies 

adaptations, designing new campaigns and collaboration.  

A brand is not a brand if you only complete the first four steps. For continuous ROI you need to: 

• Plan annual activities 

• Keep your promises to your customers  

• Pay attention to word-of-mouth 

• Be a market leader in your market niche 

• Focus on improving your customers' experiences and interactions 

• Monitor and evaluate strategies 

A brand needs permanent monitoring and strategic adaptation to keep both the momentum 

of success going.   


